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When comparing one of Drupal's most popular e-commerce solutions UberCart 
to a solution that a company like Amazon and Magento has set in place, there are some 
obvious differences. For one, Amazon's website is based on an enterprise interface that 
has been engineered for everyone's benefit. Additionally, both solutions can provide 
widgets on the sides that will inform users of different products. However, it appears as 
Amazon and Magento specify more detail on their e-commerce site compared to most 
Drupal-based e-commerce solutions.

When one clicks on one of the “Blocks” Amazon has set in place for a category 
they are slowly brought into the location where items are typically listed by popularity as 
a catalog. There the user can sort by Price, Alphabetical Order, etc. UberCart will display 
it as a open catalog, with little options to sort by price, alphabetical order, etc. Amazon 
also use less links and more elements, as well as graphics, to catch the attention of 
potential buyers. UberCart also avails the use of many modules to get the job done. 
Instead E-commerce solutions such as Magento and Amazon come with more than the 
essentials built in to save time by building an online shop.

Shop Administration is another pros of Magento. When one sets up a Drupal E-
commerce solution based solution using UberCart, it appears as you have to pickup a 
book on UberCart management. On Magento, you have one interface that manages the 
entire shop, and instead of having to add a product the same way you add a page or 
story in Drupal, you simply click one button and use wizard-like prompts to help you 
deploy products. (See Exhibit A) Drupal is and always will be a great CMS! However, E-
commerce still leaves a little bit to be desired. Drupal needs to design a solution which 
doesn't solely rely on creating products the same way one creates stories and pages. 
(See Exhibit B) If Drupal were to find a e-Commerce solution that would rely less on 
integrated components, it would be more user-friendly and adaptable to new users of 
Drupal. As an another example, Joomla's e-Commerce solution usually opens up a whole 
new window and interface to add and maintain products. In addition, if more elements 
than links were added on to UberCart, it would appeal shop maintainers to pick 
UberCart over a solution such as Magento (Compare the UberCart Demo, 
http://demo.ubercart.org/ to the Magento Demo, 
http://demo.magentocommerce.com/) 

In conclusion, Drupal's e-Commerce solutions could use some improvement. If 
adding products wouldn't be as difficult as adding a page, Drupal's Administrative 
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Interface would be a winner! If UberCart could develop a new taxonomy structure for 
viewing products in detail, it would grow significantly in possible. You can do an infinite 
amount of Frontend UI improvements in UberCart, however Magento comes prepared 
the second after it is installed. Like I previously mentioned, Drupal has and will continue 
to be a great CMS! Once the e-Commerce modules, such as UberCart, improve – Drupal 
will be both a great CMS and e-Commerce solution.


